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A sthisissue of In-Ste goesto print, the holiday

season quickly approaches. 2000 hasbeen a
year of growthand change, not only for our country and
our world, but for theautomotiveindustry andtheNew
Motor Vehicle Board. With that in mind, it is a
particularly appropriatetimeto reflect on someof the
changeswehaveencountered, and to highlight someof
our accomplishments.

In January, Board members Marie Brooks, Daniel
Livingston, LucilleMazetkaand Michael Padillaended
their serviceontheBoard. Thecombinedtimeof service
by thesefour outstanding individual stotaled over 35
years. Eachwasdistinguished in numerousways- at
Board meetings and other industry gatherings, on
committees, andin Board|eadership positions. Their
contributionstotheindustry andtotheBoard aregresatly
appreciated.

On March 13, 2000, our friend and long-time Board
member, ManningJ. Post, passed away. Manningwas
anactiveparticipantin Stategovernment and hecapably
served ontheBoardfor over 10years. Inthat timehe
served asBoard President, Vice President, and heldthe
honorary titleof President Emeritus. Manningservedas
theBoard' sunofficid time-keeper duringora arguments
and hisvastindustry experienceprovided themembers

withinvauableinformationrelating to mattersbrought
beforetheBoard. It waswithgreat prideand pleasure
that, at its July 2000, meeting, the Board was ableto
present aplague commemorating Manning’ syearsof
service, tohiswifeCheryl. Atthat sasmemeeting, the
Board al so had the pleasure of honoring attorney Sid
Pilot for hisyearsof serviceinrepresenting numerous
clientsbeforetheBoard.

The Board has welcomed several new membersthis
year. Edward Bayuk, Wendy Brogin, Glenn Stevens
and David Wilson havejoined our ranksand, dongwith
our continuing members, Fritz Hitchcock, Joseph
Putnam and Solon Soteras, havetaken activerolesin
servingon Board committees. TheBoard and staff have
worked effectively and energetically inaddressingthis
year’ srobust Board agenda.

AttheApril Board meeting, heldinconjunctionwiththe
Cdlifornia Motor Car Dedlers Association State
Convention, the Board appointed Tom Novi to the
positionof Assistant Executive Secretary. Mr.Novi last
servedasDMV'’ sChief of Occupational Licensingand
asLiaisontotheBoard and bringstotheagency awealth
of administrativeandindustry knowledge. Thisaction
wastakenfollowing thedepartureof Michael Sieving,
former Ass stant Executive Secretary, and theextended
medica leaveof ExecutiveSecretary SamJennings. Mr.
Jenningswasrecently commended for his30yearsof
State service. Both the Board and the industry have
benefittedfromMr. Jennings many yearsof leadership
and counsd!.

Thisyear, withthe hard work of our excellent staff, a
number of significant changesin Board operationshave
beenimplemented or areintheplanning stages. Those
include: implementation of acomprehensiveweb site
which provides detailed information on the Board' s
protest, petition and appeal functions; enhancement of
theConsumer Mediation ServicesProgram; ingtalation
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of animprovedtelecommunicationssystem, including
voicemail accessto Board staff; reorganization of the
Board committee structure; improvement of the
Board's data system; analysis of the Board's fee
structure; improved fee assessment and collection
processes, an enhanced case assignment and
processing system; an analysisand clarification of
those manufacturer/distributor licenseeswhichfall
under the Board'’ sjurisdiction; implementation of
formal Board member orientation and employee
recognition programs; an ongoing self-analysis of
Board proceduresto expedite and simplify dispute
resol ution procedures; and, arestructure of thejob
duties of the Executive Secretary and Assistant
Executive Secretary positionsin order to bring the
Boardinlinewiththeguidelinesof theBoard’ s1996
Performance Audit. Mr. Novi has proven to be an
effective leader and has facilitated the Board's
accomplishment of many of itsgoals. Mr. Novi and
other staff membershaveably representedtheBoard
at numerous industry meetings and conferences
includingtheCdiforniaMotor Car DedlersAssociation
Fieldand Roundtablemeetings, theannua conference
of theNational Associationof Motor VehicleBoards
and Commissions, and the Online Automotive Sales
conference.

In its regulatory agenda, the Board took action to
reinstatetheannual Board fee, updatetheformat of
papers filed with the Board, and in keeping with
Governor Davis challengetoestablishCaliforniaasa
|eader ine-government, request e-mail addressesfrom
attorneyswhofilepaperswiththeBoard. TheBoard
will asobecons dering regulatory changesinorder to
formalizeaprocessfor informa mediation of petition
cases, clarify the notice requirements contained in
SenateBill 1819, and providefor facsimilefiling of
paperswiththe Board.

Inthecomingyear, theBoardwill continueinitsgoal of
takingapro-activeroleinfogteringitsrel ationshipswith
industry membersand governmental agencies. The
Board's goal of maintaining a close, positive
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DOCKET
relationship with both the Department of Motor

Vehicles(*DMV”) and Business, Transportation &
Housing Agency (“BT&H") hasbeenacontributing _ PROTESTS
factor inour operational successandin our ability to Vehicle Code Section

function asan effectiveindustry dispute-resol ution %asni nation
forum. TheBoard and staff will continueto attend Modification
meetings and educational gatherings of industry

associations (both manufacturer/distributor and 062

motor vehicledealer rel ated) andwill beconducting Estzblisnment

Relocation
Satellite Warranty Facility

regularly scheduled Board-member education
seminars and programs in order to provide a

balanced, knowledgeable, forum for resolving 064
disputesintheautomobileindustry. Findly, theBoard Delivery& Preparation
regffirmsitscommitmenttotheDavisadminigtration’'s i
agendaandtothemissonof theDMV andof BT&H. Warranty Reimbursement
Toputitsuccinctly, thishasbeenanexcitingyear of 30651
growthandaccomplishment for theBoard. Onbehalf Incentive Compensation

of my fellow Board membersand thestaff, | would
like to express our hope that you enjoy a happy,
healthy, and prosperousholiday season. PETITIONS

3050(c)
TOTAL PETITIONS:; 6

TOTAL PROTESTS: 40

APPEALS

3050(b) 0
TOTALAPPEALS: 0

REVENUE

Fiscal Year 2000-2001*

MATTERSRECENTLY RESOLVED
Sincethe September 12, 2000, Board meeting, a
total of six (6) protests and one (1) petition have
been resolved and are not included in the above
figures.

NEW MOTOR VEHICLE DEALER
Annual Fee: $2,119.00

NEW MOTOR VEHICLE BOARD
Filing fees: 12,800.00

NEW MOTOR VEHICLE BOARD
Manufacturer/Distributor Annual fee: 834,786.20

NEW MOTOR VEHICLE BOARD
Hearing Transcripts: 787.80

Arbitration Cert. Program Reimbursement -0-

Total $ 850,493.00

*July 1, 2000 thru September 30, 2000
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NEW ON BOARD

dward W. Bayuk (pictured above) is the
Board’ snewest Public Member.

Mr. Bayuk wasappointedin August 2000 and serves
asamember of theBoard’ sFiscal Committee.

Sam W. Jennings
Executive Secretary/
Chief Administrative Law Judge

30 Y ear s of Service

W. Jennings, Executive Secretary/Chief

AdminigtrativeL aw Judgeof theNew Motor
VehicleBoard, cel ebrated 30 yearsof servicewiththe
State of Californiaon September 1, 2000.

Mr. Jenningsbegan hisstate career whileattending
McGeorge School of Law, serving as Assistant
Executive Secretary of the State Board of Control.
Upon graduation and admittance to the California
State Bar in June 1973, hejoined the Department of
Genera ServicesasL ega Counsdl tothe State Office
of Procurement, the Department of Genera Services
and the Office of Electronic Data Processing
Management and Control, Department of Finance.
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In 1974, Mr. Jennings was appointed as Special
AssganttotheSecretary for Legd Affairs Agriculture
and ServicesAgency. Then,in1975, heassumedthe
position of Executive Secretary of the New Motor
VehicleBoard, wherehehasremainedever since. The
Board and its staff extend their most sincere
congratulations in recognition of Mr. Jennings
achievement.

DRPOMPRL PR

COURT CASES

Note: The Board does not participate in any action
unlessastateinterestisimplicated. The Board, asrep-
resented by the Attorney General’s office, is participat-
ing in the following court cases marked by an aster-
isk(*):

Kennedy Cadillac, Inc. vs. New Motor Vehicle Board;
General Motors Corporation, Cadillac Motor Division,
Real Party in Interest

* Rolls-Royce Motor Carslnc. vs. New Moator Vehicle
Board; Robert Pond, Real Party in Interest

* Rolls-Royce Motor Carslnc. vs. New Moator Vehicle
Board and Sam W. Jennings; Robert Pond, Real Party
in Interest

SabaA. Saba, SBD Partners, Inc., and HondaK awasaki
Sportcenter vs. New Motor Vehicle Board; Kawasaki
Motor Corp., U.SA., Real Party in Interest

* Sterling Truck Corporation vs. New Moator Vehicle
Board; Sacramento Valley Ford Truck Sales, Inc., Real
Party in Interest
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ELECTRONICAUTO
SALES

| ssues and Challenges

Over thelast several years, theissueof automobile

sdesviathel nternet hasmovedtotheforefront
of “hottopic” issuesaffectingthemotor vehicleindustry.
Nearly every industry gathering, small or large, seemsto
featureat |east somediscussionregarding theverities
and/or the precipitous expansion of Internet vehicle
sales. Now, mgjor auto manufacturersareenteringthe
“e-marketplace” withventuressuchasFordDirect.com,
and GMDirect, as are industry associations. The
National Automobile Dealers Association (NADA)
recently launcheditsnew site- www.Driver Seat.com
designedtodirectly link I nternet usersto corresponding
dedershipsites.

InCdifornia, thepublicpolicy issueof vehiclefranchise
ownership hasmadeitsway into at |east one piece of
legidationwhich hasbeen signed by Governor Davis-
SenateBill 1819, sponsored by State Senator Joseph
Dunn. The legidlation affirmed the intention of the
Legidlature to “ensure fair competition among’
independently owned new motor vehicledeal erships
versus those owned by franchisors, and clarified the
existing prohibitionunder Californialaw that franchisor
ownership of adealershipwithinalOmile-radiusof a
non-franchi sor owned deal ership of thesamelinemake
isalowableonlyincertainlimitedcircumstances. These
concepts were predicated on the Legidature’'s
acknowledgmentin SB 1819that themotor vehiclesaes
and serviceindustry “vitally affects’ theeconomy of
Cdlifornia and that the state’s regulatory scheme
providestheconsuming publicwithan* organized[sales]
digtributionsystem” intandemwitha* network of quality
warranty [service] andrepair fecilities.”

Thefollowing commentswerepresented by TomNovi,
Assistant Executive Secretary, CaliforniaNew M otor
Vehicle Board at the October 12-14, 2000, National
Associationof Motor VehicleBoardsand Commissions
annual conferencein Omaha, Nebraska.
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I nter net sales— can statesregulatethem?

Thank you for the opportunity to share with you my
thoughtsconcerning theimpact of thel nternet on motor
vehicle sales, and the changing consumer protection
challengesthat statesface. My commentsarespecificto
Cadlifornia, but areprobably applicableinmany respects
to other states. As background, | administered the
CaliforniaDepartment of Motor Vehicles(*DMV or
Department”) Occupational Licensing Programfor a
number of years before being appointed Assistant
Executive Secretary of theNew Motor VehicleBoardin
May 2000. While in Occupational Licensing we
wrestled with and resolved anumber of issuesrelatedto
Internet vehicle sales, but other issues remain.
Summarized below is an overview of consumer
protectionissuesre ated to I nternet salesof automobiles
andwhat isbeing doneto deal withtheseissues.

It seemsfair tosay that withtheadvent of thelnternet, e-
commerceisrevolutionizingtheway consumersshopfor
and purchase a wide range of products, including
automobiles. Asfar asautomobilesareconcernedthe
Internet isproviding shopperswithawealth of pricing
and other information which has resulted in better
informed customers. With car buyersusingthelnternet
to compare vehicle prices from among dealers
throughout aregionor evenstatewide, the*loca dedler/
relevant market area’” concept may becomefunctionaly
obsolete, when customersareshoppingforanew car. In
1998, 40% of new car purchasersutilizedthelnternet as
part of the new car buying process. That number is
projectedto grow to 55%thisyear, 66%in 2001, 75%
in2002, and 80%in2003. Withtheadditional pricing
informationthat isnow available, consumershaveaso
becomesmarter buyers, withtheaveragenew car sticker
pricediscountincreasingfrom5.1%in1985t011.3%in
1999.

A related new phenomenon isthe “ Internet dealer,”
typically an on-line broker situated between the
customer and thetraditiona “ brick and mortar” deal er
whoactually sellsthevehicle. Thelnternet dealer takes

seeINTERNET, page6
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many forms, rangingfromproviding“leads’ tosubscriber
deders, toactudly sdllingvehiclesthroughwholly owned
subsidiary dederships. Most Internet dedl ers, however,
arebrokersthat receiveacommissionfor arranging deals
between consumersand traditiona dealerswhoactually
sdll and deliver vehiclestothepurchaser. Theselnternet
dedersaretypicaly licensed by theCaliforniaDMV as
vehicledealers, with abroker endorsement. Approxi-
mately 80% of California’ s1724 new car dedlersare
aso“Internetdeders.” They operatetheir ownwebstes
andareactively marketingtheir vehiclesonthelnternet.
Not to be left out are vehicle manufacturers and
distributors who have established web sites used for
marketing and (in certain cases) ordering vehicles,
although the ultimate sale and delivery isthrough a
franchiseddedler.

Whenyou ask thequestion, “ can statesregul ate I nternet
vehiclesales?,” it seemsclear that they can. A key point
inunderstanding | nternet vehiclesal esisthat regulatory
problemswith Internet deal ersare comparableto the
problemsassociated withtraditional dedlers, except that
thecommuni cation power of thelnternet magnifiesthe
impact. For example, anunlicenseddeder* curbstoning”
vehicles at alocal street corner is comparable to an
unlicensed dedler salling vehiclesover thel nternet except
that far more peopl e see the vehicles on the I nternet.
Likewise, advertisngviolationsinaloca newspaper are
comparableto advertising violationson the Internet,
except themagnitudeof theviolationsmay befar greater.
Recognizingthis, theCdiforniastatel egid aturerecently
passed SenateBill 2060 (Speier), whichwould expand
to the Internet certain newspaper price advertising
requirements. Regulating vehiclemarketingand sales
activity, regardlessof themediumused, hasbeenandwill
continueto bean ongoing processof investigation and
prosecutionof illegd activity.

Manufacturershaveal so explored new waysto usethe
I nternet to better market and sell vehicles. Atonepoint
it wasthought that manufacturers might want to own
dedlershipsdirectly, (whichisactualy authorized by the
CdliforniaV ehicleCodein certain circumstances), and
use“captive” dealershipstoretail vehiclesdirectly to
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consumersviathelnternet. Thisresulted in strained
dealer/manufacturer relations since a manufacturer
control sproduct devel opment, distribution, pricingand
financia incentives, andisprivy tothefinancia sof each
of its franchised dealers. Clearly, from a dealer
perspectivefor amanufacturer to competedirectly with
itsfranchised dedlersinretailing vehiclesraisesahost of
“conflict of interest” issuesandiscertainly not conducive
toacooperativerelationship.

Because of these concerns, the CaliforniaMotor Car
Dealers Association was successful this year in
sponsoringlegidationthat increased deal er protections
frommanufacturersthrough Senate Bill 1819 (Dunn).
Key changes include increased restrictions on
manufacturersowning deal ershipswithinthestatutory
10-mile relevant market area of arelated line make
dedler, and prohibitionstounfair discriminationinfavor
of adedl ership owned or controlled by amanufacturer or
distributor. Onanother front, Carsdirect.comwasnot
successful insponsoring legisation, Senate Bill 1624
(Murray), that would have created an“ onlinevehicle
dealer” license that would eliminate the autobroker
endorsement and alow suchadeal er to sl automobiles
as new, which only franchised dealers are currently
allowedtodo. Most new vehicledeal erssaw thisasan
unreasonable concept and opposed the measure.
Bottomline, theproposal did not passthelegislature.
The Carsdirect.com initiative may be a product of
general investor concern with the viability of many
I nternet vehi clesalesbusinessmodels. Asreflectedin
their recent stock valuations, investors seem to be
growing wary of Internet vehicle dealers and the
likelihood that they canbeprofitable, at leastinthenear
term. For example, Autoweb and Autobytel have seen
their va uationsplunge 70%fromtheir market highsinthe
lastyear.

TheDMV throughitsOccupational Licensing Program
isresponsiblefor licensing and regulating California
vehicledealersand sal espersons. The Department also
hasresponsibility for registering and titling vehicles
purchased by Cadiforniaresidents, and collectingrel ated
fees. Theexigting licensingandregulation statuteshave
been predicated on traditional vehicle salesbusiness

seel NTERNET, page7
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models, but seemto haveadaptedwell to I nternet sales.
Theadvent of thelnternet has, however, highlighteda
number of consumer protectionissues. For example, the
Department doesnot haveregulatory control over out of
state I nternet deal ersthat market and sell vehiclesto
California consumers. This has obvious consumer
protectionandtax revenueimplications. However, asl
mentioned earlier, thishasawaysbeen anissuewith out-
of-state dealers who advertise in magazines and
newspapersread by Caiforniaconsumers. Thelnternet
simply magnifiestheissue. Thereal world question
though, is how many Californiaconsumerswill feel
comfortablebuying carsfromdedersinUtahor Arizona
Additionally, under what circumstances will such a
purchase be economicaly attractive. Currently,
approximately 95% of all new carsarepurchasedfrom
local dedlers.

Recent actionstaken by the Department inresponseto
theseandrelated challengesinclude:

» Making clear that under current law I nternet
dealersdoing businessin Californiamust belicensed
asvehicleded ers(typically withan autobroker
endorsement), andthat theactua vehiclesalesmust
takeplaceat licensed deal erships.

» Working closaly with Internet dealersto
ensurethat they meet all of California slicensing
requirements, including having an established place of
business.

* Meeting with representativesof thenew and
used vehicledeal ersassociationsto discusstheimpact
and consequenceof Internet salleson California
consumers, and the Department.

* Attherequest of theNew Motor Vehicle
Board, complaintsby anumber of San Fernando
valley General Motors(“*GM”) dealersthat GM was
illegdly retailing vehiclesthrougha®front” dedlership,
Rydell Motors, wereinvestigated. Inareporttothe
Board, DMV concludedthat theallegationsof illegal
activity werenot supported by thefindingsof the
investigation.

Withthelnternet’ swidespread availability asamedium
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for marketing vehicles, anumber of policy issueshave
emerged, includingthefollowing:

» Shouldamanufacturer market vehicles
directly toconsumers, indirect competitionwithits
franchiseddedlers?

* Should consumersbeableto bypass
traditional deal ersby completing transactionsover the
Internet with Internet dedl ers?

» Towhat extent can Californiaconsumersbe
protected fromunethical I nternet deal erslocated
outsideof Caiforniawhomarketto Cdifornia
consumers?

* Shoulddealersbeabletoroutinely
completeatransactionviathelnternet and then
register thevehiclee ectronicaly withDMV?

» Towhat extent will stateandlocal
government tax revenuesbenegatively affected by
out-of-state | nternet sales?

» Shouldtherebegreater financial protection
for theconsumer and the statethanisprovided by the
current $10,000 deal er bond?

Theseand other relatedissueswill likely beconsidered
by theL egidatureinthecomingyears.

Insummary, providing vehiclepricing and marketing
information to consumers over the Internet offers
attractive benefits along with potentia pitfalls for
Cdliforniavehicleowners. Whilecurrent statuteshave
been adapted to regulate I nternet sales, they may need
revisonif thefull valueof thelnternetisto berealized
whilemai ntaining appropriateconsumer protections.

Questions or comments?

E-mail the Board at...

nmvb@pacbell.net
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T hestaff at DMV'’sOccupational Licensing Branch (OL) recently had asurprisevisit from Governor Gray Davis. OL,

the DMV unit responsible for licensing, monitoring and controlling motor vehicle businesses throughout California,
maintainsthefilesfor aproximately 15,000 firm licenses, 60,000 vehicle salesperson licenses, 500 driving schools, and

450 traffic violator schools.

State Employee’s
Campaign

r

Rosemarie Smith, UCSEC Loaned
Executive, addresses Board staff

heBoardlaunchedits”kickoff” week for theUnited
Cdlifornia State Employee’s Campaign on
Monday October 16, 2000, with two speakers
representing non-profit organizations. Doug Johnson
from Saddle Pals, explained how his organization
providestherapeutic horsemanship servicesto physi-
caly, mentally, andemotionally challengedindividuals.

Thistherapy usestherelationshipof horseandrider asa
rehabilitative tool. Big Brothers/Big Ssters was
represented by Gale Pearson. Ms. Pearsondetailedthe
organization’ sgoal of providing one-on-onerelation-
shipsdesignedtoenhanceachild' slifeby providing sdlf-
confidence, motivation, improvement inacademics, and
better relationshipswithfamily and peers.

Theweek’ sother activitiesincludeda’ cubiclegarage
sale,” adrawingfor acollector’ sedition San Francisco
Giant’ st-shirt, and theannual Dollar-A-Dip Potluck.
Duetotheoutstanding effort of al who participated, the
Board’ scontributionsrealized anincrease of approxi-
mately 45% over last year’s.

“Cubicle” Garage Sale: Michael Dingwell,
NMVB Staff Counsel, considers a
purchase from Jackie Grassinger, Me-
diation Services Representative
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Consumer Mediation
Program Statistics
Fiscal Year 2000-2001%*

Mediation Calls Received
2,253

Complaint Forms Mailed
to Consumers

Cases Filed

*July 1, 2000 to date

BMW, GM MODIFY
FRANCHISE
AGREEMENT

I nlatesummer, bothBMW and GM notified all of

their Californiadeal ersthat they intended to
modify or replacetheir respectivedeal er agreements.
Asaresult of thosenotices, anumber of protestsand
petitionswerefiledwiththeBoard. Thefollowingisa
brief summary of thosematters.

BMW

The existing BMW agreement is referred to as a
“Dealer Agreement” and themodified agreementis
referredtoasa” Car Center Agreement.” Under the
new agreement, adealer or dealershipisreferredtoas
a“Center.” Thenew agreement pertainsto passenger
vehiclesonly andnot BMW SportsActivity Vehicles,
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such asthe X5. Asaresult of the modification, 6
protestsand 5 petitions have beenfiled. All of the
BMW matters have been consolidated and stayed
pendingtheBMW Alternative Dispute Resol ution
process. A telephonic StatusConferenceisschedul ed
for December 14, 2000.

GM

In the past, each of GM’ sdivisions had a separate
Dealer Salesand Service Agreement. Themodified
agreement appliestoal of GM’sdivisionsincluding
Buick, Cadillac, Chevrolet, GMC Truck, Oldsmobile,
and Pontiac. As aresult of the modification, 11

seeMODIFICATION, page6

UPCOMING HEARINGS**

i

December 5, 2000 10:00 am.
Martin Cadillacvs. General Motors
PR1746-00

Hearingonthemerits

December 13, 2000 10:00 a.m.

Dow Hammondvs. Internationa Truck
PR-1747, 1748-00

Motionto Dismiss(tel ephonic)

** Dates subject to change
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UPCOMING BOARD
MEETINGS

Special and General Board
M eetings

November 28, 2000

Sacramento*

Special Board Meeting
December 12, 2000
L os Angeles*

Special and General Board
M eetings

January 18, 2001

L os Angeles*

General Board Meeting
March 6, 2001
Sacramento*

o General Board Meeting
April 27,2001
Palm Desert*

Special and General Board
M eetings

June 2001

Sacramento*

(*Board Meeting datesar e subject to change. A meeting agendawith timeand
location detailsismailed 10 daysprior tothemeeting.)

MODIFICATION

continued from page 6

protestswerefiled. Nineof theprotesting dealersal so
filed modification protestsconcerning GM’sVehicle
Terms of Sale Bulletin No. 00-1. All 20 of the GM
protests have been consolidated. Anin-person Pre-
Hearing Conferencewasheld on October 11, 2000, for
purposes of narrowing the issues, and resumed on
November 9, 2000. A telephonic StatusConferenceis
scheduled for December 6, 2000.

Thethresholdinquiry inamodification protestiswhether
the modification or replacement would substantially
affect thefranchisee’ ssalesor serviceaobligationsor
investments. Atthehearing, thisisthedeaer’ sburden.
If the modification is substantial, the next inquiry is
whether therewasgood causefor themodification or
replacement of thefranchise. Thisisthemanufacturer’s
or distributor’ sburden at thehearing.

Futureupdatesconcerning thestatusof thesecaseswill
beprovidedintheln-Ste.

henumber of webusersvistingtheBoard's

web sitecontinuesto climb. Sincewewent
on-line, thefollowing numbersof “hits’ tothedite
havebeen recorded:

September - 15,458
October - 26,339

Have you visited us yet?

nmvb.ca.gov




